ITC GRANT NARRATIVE PROGRESS REPORT

Grant
Grantee: Southern Idaho Tourism Number: 09-lV-1

Date Submitted: 4/6/2010 Report# L1 3

L2 O rina

Date Posted for Review: f/ g / /o @

Awarded Match

Grant: $ 105,998.00 Reguirement: § 12,999.75
Amount Match

Expended Documented

YTD: $ 90,324.03 YTD: $ 12,695.84

Copy for additional elements

Element 1: Marketing

Amount Amount Match
Awarded: Expended Documented
$ 50,044.00 YTD: $ 38,290.14 YTD: 3 12,695.84

Progress of Element since grant award or last report:

We continue to fulfill leads for our Sunset ads; the iast one was run in May.

We participated in the Integrated Spring Campaign (FSI), in cooperation with the Twin Falls Area Chamber of
Commerce. Our partners in this promotion were two outfitters and three ledging properties; the eBrochure
featured a video of our whitewater opportunities. To date; 4,259 leads have been sent to us by Madden Media;
and have been fulfilled with the eBrochure and our postcard. We have compiled all 2010 and 2009 FSI leads
into databases to be used in future marketing efforts. (FSI Ad attached) .

New posteard used for fulfillment is in use; over 765 cards have been sent to visitors.

Implemented Hagerman Valley Chamber of Commerce spring/summer TV Coop In a joint effort with Twin Falls
Area of Chamber of Commerce.

Google Ad Word campaign commenced the first week of July,

Produced and placed ad for Burley venue for lodging and International Dance and Music Festival. Placement
was on KTRV and KIVI in the Treasure Valley.

Anticipated completion date(s):
September 30, 2010

Actions needed to complete this element:

Complete Google Ad words program

Implement late summer TV Coop in conjunction with Twin Falls Area Chamber of Commerce
Continue social networking and public relations activities

D No activity during this report period due to seasonal nature of marketing activity.
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Element 2: Website

Amount Amount Match
Awarded: Expended Documented
$ 20,000.00 Y1D: $ 21,322.61* YTD: 3

Shifted $3,000 on RFF #9 from Element ¢ to
I

Website improvements are ongoing.

All available videos for attractions, events, and lodging properties are in place.

eCommerce function is proceeding; there are tax collection issues that need to be decided by Board of Directors
SEOQ is ongoing.

For this time period vs. 2008 we are experiencing a 35.31% increase in web traffic.

(Google Analytics report for this time period is attached)

Anticipated completion date(s):
September 30, 2010

Actions needed to complete this element:
Need to complete website updates for Scenic Byways and attractions.
Ecommerce function needs fo be completed; this is pending Board of Directors action in August.

D No activity during this report period due to seasonal nature of marketing activity.

Element 3. Brochures/Publications

Amount Amount Match
Awarded: _ Expended Documented
$ 24,500.00 YTD: $ 22,500.00 YTD; 3

Need to receive invoice from ITD for participation in 2010

Anticipated completion date(s):
September 30, 2010

Actions needed to complete this element:
Support of Idaho Scenic Byways Program

No activity during this report period due to seasonal nature of marketing activity.

Revised 12-Mar-2010
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www.visitsouthidaho.com

i Apr 1, 2010 - Jul 31, 2010
Traffic Sources Overview P Comparing to: Site
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www.visitsouthidaho.com
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